USA-+4 DMAs - P18+ who Shopped at STAPLES and/or PARTY SUPPLY Stores in the past 3 months!
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11.2% or 30,719,021 of USA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Typical Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 50.5 years
old (3.4% older than average) and have a $113,426 (15.3% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂl“Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

' White

Black/African - s
#» who Shopped at STAPLES American
0, and/or PARTY SUPPLY Stores
5.5%
11.2/0 past 3mos Asian I
m Remainder of USA DMAs | 2.6%
Other I
8 N 48.9 .
Total Persons: | 134,358,7... 1,961 [BELXILAM B 15
3( 242,455,4 9 Men Men Women Women = who shopped at STAPLES and/or PARTY SUPPLY Stores past 3mas
!IJSA
- Average Age:
Age Cell Demographics of Target vs. Market: __ o = W= HHI of Target vs. Market:
w who Shopped at STAPLES and/or PARTY SUPPLY Stores past3mos musA <$35K HHI
$35K-S50K HHI §
$50K-$75K HHI
$75K-5100K HHI

6.6%

_4.7% $150K-$250K HHI

$250K+ HHI
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+ ‘
Avg HHI: $113,426 ‘

# who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos mUSA SRG R 598,335
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 3,219
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338

(Office supply/service stores shopped past 3 months: Staples OR Other stores shopped past 3 months: Any party supply store)



15.6% or 1,194,570 of CHI DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Typical Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 48.8 years
old (.9% older than average) and have a $136,084 (20.9% higher than average) annual household income.
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16.1% or 932,007 of WDC DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Typical Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 51.1 years
old (6.6% older than average) and have a $146,684 (5.3% higher than average) annual household income.
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7.4% or 339,950 of SEA DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Typical Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 49.7 years
old (3.1% older than average) and have a $148,916 (15.7% higher than average) annual household income.
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13.3% or 641,080 of PHX DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Typical Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 49.4 years
old (.9% older than average) and have a $122,085 (14.% higher than average) annual household income.
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11.2% or 30,719,021 of USA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 23.2% more
likely to be a college graduate, 10.1% more likely to work full-time, 14.6% more likely to be married,
13.% more likely to be a parent of 1 or more children unde
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15.6% or 1,194,570 of CHI DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past...
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 25.6% more

likely to be a college graduate, 18.9% more likely to work full-time, 25.1% more likely to be married,
33.8% more likely to be a parent of 1 or more children und
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16.1% or 932,007 of WDC DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past...
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 12.% more likely
to be a college graduate, 5.7% more likely to work full-time, 9.6% more likely to be married, 1.% less
likely to be a parent of 1 or more children under 18
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7.4% or 339,950 of SEA DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 33.1% more
likely to be a college graduate, 4.3% less likely to work full-time, 14.9% more likely to be married, 23.1%

more likely to be a parent of 1 or more children unde
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13.3% or 641,080 of PHX DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 15.% more likely

to be a college graduate, 4.6% more likely to work full-time, 12.8% more likely to be married, 6.1% less

likely to be a parent of 1 or more children under
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. 24.4% - 11.9% 0.9%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) Legally Separated | 0.9%
" 15.2% . 44.5% " 6.3%
Associate's Degree (AA, AS, etc.) White Collar Divorced m
22.0% 16.0% . 3.1%
Il
College Graduate (4 year college) 19.7% Blue Collar Widowed . 4.3%
Postgraduate Degree 10 'ork From Home (most of the time or always) &'g% LGBTQ+ (net) - 9?';9':%
who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos = PHX who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos mPHX who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos WPHX
TOP-ZO Occupatlons: Adults 18 or older Entrepreneurs/Government Workers i 'M . Stage in Ll:fe.' Adults 18 or older
13.3% 11.0%
2% 0
o ot 6.0% 6.6% 9.0% 5.2% Parent of 1 or more Children under 18 _zzzzeggy
Nasx - - - Working Mothers I 8953%
Small Business Owner Self-Employed Gover nment Workers
qagpn SB% 6% - Parent of 1 or more Children Under Age 2 i 7-§2’%
43% pmsox 35y sl 3% b TR "‘”"10% 11.5%
0. 2 1-6'/. 06% 3 1.8% ! 1.7% A% L% A2% 12901% 0830.9% 12%7% Parent of 1 or more Children Age 2-5 e
B m o oo m m oei  oni oni eof n ove n —
. 10.6%
& g & a & & & «* & & o o 5 & & o & 2 & Parent of 1 or more Children Age 6- 11 _
@“‘@ ,,g,""& s’qo ,@6‘& .5"’00 (,,6“& > 4 “q?’:? ;F(' : &"PA‘ «,““e a-ﬁ&o &s‘b F R _}45‘\ F g"c ‘,:**"é ;f L Q\,&’P 12.5%
& K & & 3 o
, 60& é,,e“h é‘_\«‘ cbé"s. éqf ‘@Q Quo'(\ ‘p\‘} é’p (‘q‘b % '&d_-b b"'&) &,,‘K‘ qu’y ‘&z‘o ,5&«'“ Parent of 1 or more Children Age 12 - 17 11'50;."5 4%
& o &£ & o & & & & & % < & 4%
o & 8 o < & & ® S & & & S &
\&-é‘t'v @QJP 3-#‘"& bfq’ b‘)&u“ q}aa'v "fq\ &?@é’ ('dg‘ .0\“? <. n“@*\ & r & v@')’" 4 Parent of 1 or more Children in College (] ig;gz
& & & ¥ & & I :
& > :
<F s qef;&@ \&0 \\,,e"e Grandparent of 1 or more Children under 18 _2223930/
& F f 8%
A
who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos W PHX who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos mPHX
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11.2% or 30,719,021 of USA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 12.% more likely

to own their home, 29.4% more likely to own a higher valued home, 3.% more likely to have a single-

family home, 4.8% more likely to have a dog.

o

Own/Rent/Other: Adults 18 or older MEM Type of Home:Adults 18 or older 4 [® Pets in Home:Adults 18 or older

72.7% GLes 37.6%

Single Family House (unattached) -
62.5% Own a Dog

35.8%
Townhouse or attached Home 91:;;’%
. 6.0% 22.4%
Condominium . P Own a Cat
| . .
23.9% g 120% S 26:¥e
. 4% 14.6%
3.4% Apartment
22,302, A7 QUL AR 7,320,981 [LRLUWIS 1,046,564 EURCIELE 3,671,990 iUty L% 5-5%
Own Rent Other Own Second Home | pobile Home or Manufactured | 2.3% Own other type of Pet
or Real Estate H 6.6%
Property ome l 3.5%
who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos muUsA who Shopped at STAPLES and/or PARTY SUPPLY Stares past 3mos BUSA who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos mUSA
-~
, Value of Owned Home: Adults 18 or older 1wk Home Loans: Adults 18 or older

Average Value of Owned Home:
who Shopped at STAPLES and/or PARTY SUPPLY... 558 ¢

usa 5448,405

20.1%

11.7%

9.5% 9.5% 8.7%

<$150K

$150K-$200K S200K-$250K $250K-S300K $300K-$350K $350K-$500K $500K-S750K

$750K-51M Home Refinanced  Home Equity Own

Mortgage Home Loan/Home Home/Property
= who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos mUSA Mortgage Improvement  Outright (No
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 3,219 Loan Mortgages)
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15.6% or 1,194,570 of CHI DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 19.6% more likely
to own their home, 13.2% more likely to own a higher valued home, 3.1% more likely to have a single-
| family home, 8.8% more likely to have a dog.

m Own/Rent/Other: Adults 18 or oldern m&m Type of Home:Adults 18 or older {® Pets in Home:Adults 18 or older

75.4% 62.4%

Single Family House {unattached) —— 35.2%

Own a Dog
0,
12.0% 32.3%
Townhouse or attached Home

. 8.1%

o | 7.9% 20.7%
Condominium . - OwnacCat g
’ 22.4%
9.5% 9.5% 5.8% 15.4%
2.8% Apartment
mste - 3% .
Other Own Second Home | pobile Home or fackured 1.4% Own other type of Pet m
or Real Estate
H
Property ome I 1.5%
who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos HCHI who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos mCHI who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mas. mCHI
-
Value of Owned Home: Adults 18 or older QHome Loans: Adults 18 or older

Average Value of Owned Home:
who Shopped at STAPLES and/or PARTY SUPPLY...

i 5423843

<$150K S150K-5200K S200K-$250K $250K-S300K S$300K-$350K  $350K-S500K  SS500K-$750K  S750K-S1M S1viH Home Refinanced Home Equity Own
Mortgage Home Loan/Home Home/Property
= who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos m CHI Mortgage Improvement  Outright (No
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16.1% or 932,007 of WDC DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 15.3% more likely

to own their home, 2.5% more likely to own a lower valued home, 15.% more likely to have a single-family

. home, 6.5% less likely to have a dog.

m Own/Rent/Other: Adults 18 or oldern m&m Type of Home:Adults 18 or older {® Pets in Home:Adults 18 or older
72.9% Single Family House (unattached) 26.5%
St Own a Dog
B o
o 4.3% 21.6%
Condominium . f OwnacCat g
4.4% - y i Apartment L
671,283 EXGUATS 41,246 113,813 WI¥T; 8.6%
Own Other Own Second Home | pobile Home or Factured 2.3% Own other type of Pet
Real Estat: 9
mlﬂr:pertya ‘ Home I 24%
who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos =WDC who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos mWDC who Shopped at STAPLES and/for PARTY SUPPLY Stores past 3mos WDC
-
Value of Owned Home: Adults 18 or older QHome Loans: Adults 18 or older

Average Value of Owned Home:
who Shopped at STAPLES and/or PARTY SUPPLY...

woc 685 585

15.9%
13.2% 13.9%

5.3%

<$150K $150K-$200K $200K-$250K $250K-$300K $300K-$350K $350K-S500K $500K-5750K  $750K-$1M S1VH Home Refinanced

Home Equity Own

Mortgage Home Loan/Home Home/Property
= who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos mWDC Mortgage Improvement  Outright (No
wDC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 1,062 o Loan Mortgages)
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7.4% or 339,950 of SEA DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 18.3% more likely
to own their home, 3.7% more likely to own a higher valued home, 8.% more likely to have a single-family

home, 9.4% less likely to have a dog.

m Own/Rent/Other: Adults 18 or older m&m Type of Home:Adults 18 or older {® Pets in Home:Adults 18 or older

71.9% £5.6

Single Family House (unattached) 34.4%

Own a Dog
L
3.9% 37.9%
Townhouse or attached Home
B

2%

10.7% 29.7%
Condominium I OwnacCat §
15.6% Ak 31.9%
5.6% 6.2% L apartment 13:3%

244,552 18,908 53,026 EETTRELY 2102 6.7%

Own Other Own ;‘:‘T":’ Home | pobile Home or Manufactured 3.7% Own other type of Pet -

or Real Estate 8.6%
Hi
Property ome . 3.2%
who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos mSEA who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos mSEA ‘who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos. WSEA
-
Value of Owned Home: Adults 18 or older i, Home Loans: Adults 18 or older
Average Value of Owned Home:
who Shopped at STAPLES and/or PARTY SUPPLY.MM
SEA 848 796
24.7% 24.3%
19.2% 19.0% '

0.1% 1.3% m .

4.5%
<$150K $150K-5200K S$200K-$250K $250K-$300K $300K-$350K $350K-S500K  $500K-5750K

$750K-S1M S1VH Home Refinanced  Home Equity own
Mortgage Home Loan/Home Home/Property
= who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos uSEA Mortgage Improvement  Outright (No
SEA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 401 o Loan Mortgages)
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| 13.3% or 641,080 of PHX DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 2.1% more likely
to own their home, 1.3% more likely to own a lower valued home, 4.3% more likely to have a single-family

: home, 30.8% more likely to have a dog.

m&m Type of Home:Adults 18 or older 4™ Pets in Home:Adults 18 or older

72.2% 58.6%

Single Family House (unattached) S
69.2% Own a Dog
0,
5.2%

Townhouse or attached Home .
| JERES

m Own/Rent/Other: Adults 18 or older

. 3.6% 18.4%
Condominium OwnacCat §
16.1% I 25% 23.4%
8.0% - 8.7% 15.7%
2.0% Apartment m
SPHTIEN 324260 EEETCSUEN 421111 5.2%
Other Own ;‘:‘:T":’ Home | pobile Home or Manufactured 3.1% Own other type of Pet H
or Real Estate
Hi
Property ome . 5.8%
mPHX

who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos

&Home Loans: Adults 18 or older

m PHX

who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos

who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos W PHX

Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who Shopped at STAPLES and/or PARTY SUPPLY...
PHX 553,281

16.2%

$750K-S1M S1VH Home Refinanced  Home Equity own

<$150K $150K-5200K S$200K-$250K $250K-$300K $300K-$350K $350K-$500K  $500K-$750K
Mortgage Home Loan/Home Home/Property
= who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos m PHX Mortgage Improvement  Outright (No
& Loan Mortgages)
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11.2% or 30,719,021 of USA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 6.% less likely to
look up D-I-Y advice online, 17.7% more likely to always vote in local elections, 26.4% more likely to belong
toa gym, 22.2% more likely to fly domestic

_Top-zo past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
o il =i
0.5% 27.3%
. Registered to Vote Democrat / Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These
Presidential Elections: Always
Presidential Elections: " %
18.5%} 18.1%| ""ﬂnns m
LT LT
Statewide Elections: Sometimes Lo
Recipes [ Health Restaurant DO-L-YOunelf Oning Phone  Miedical  Fitmess/Diet  Home/ Apparel/  jobSearch/  Religion/  Education Career  Take Onine  Electronk  Homework Genealogy Photography Pamenting/ Online Dating
M;:a::;; information |m::::'n‘n( advice tx;:lm |::::,L| information Gamen ideas Beauty idess Postressme  Spirtuakity \:::{:n Development  Classes it l'm::';";mr w:::: Familyadvice  service Local Elections: Always
— Local Elctions: Sometimes
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: 13.8%
ERL: 1 528,710 16.4%

2 trips
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21, 564 403

3 trips
4trips [y xETY 845 6.2%
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3 10#:2rips Avg. # Domestic Flights:
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Grlling-  lawncCare Gandening  Bicyding  Swimming Miking - ong to - Bowling. camgping sewing - Fishing Boating anpnlneu calf Yoga-piates Basketbal adult folowa Competitive Cargiverof  Soccer Football Tennis  Smow skimg-  Sofiball - Munting  Organized
Outdoor [Flowersor Backpacking num Chubor nm.m; Ccratts Continuing  Weight Loss Video Gaming Aging Parent Snowboarding  Baseball Road Race
cooking Vegetables) Gym education PrgEm or Relative (sx,
Marathen,
= who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos = USA el
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15.6% or 1,194,570 of CHI DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos|
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 7.% less likely to
look up D-I-Y advice online, 9.7% more likely to always vote in local elections, 24.1% more likely to belong

to a gym, 27.% more likely to fly domestic p

_lTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

2% 87.5%
4 46.2% 27.4% 3 26.3%
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-
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_— 3 20.7%
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= e e 1055
e TS
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16.1% or 932,007 of WDC DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 1.2% less likely to

look up D-I-Y advice online, 15.3% more likely to always vote in local elections, 34.9% more likely to belong

to a gym, 8.4% more likely to fly domestic

MTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activi Adults 18 or older

86.1%
5 48.6% 21.9%
Registered toVote Democrat/ Lean  Republican / Lean Independent / None
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- Presidential Elections: Always
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- | I —
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i iy - Local Elections: Sometimes
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s D R 7 .
: 11.8%
59 wips s
: i 7R Domestic past year:
e — 10+ lps M Avg. # Domestic Flights:

14.0%)
6% 30y A%
- h-_m-I-

Gilling-  lawnCare  Gandening  Swimming \mlmmt Bicyding Hiking - Jogging-  Belong to sewing - Bowling cmupnmm Camping Fshing  Yoga-Pilates  adul Basketbal  Boating Competitive  Followa Soccer  Cargwerof  football Tennis Organized Snow Skilng-  Softball - Hunting
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7.4% or 339,950 of SEA DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 3.2% more likely to
look up D-I-Y advice online, 17.4% more likely to always vote in local elections, 24.% more likely to belong

to a gym, 30.% more likely to fly domestic

;- Adults 18 or older
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FaceTime, Ecation, 5 =
— iz “al Local Elections: Sometimes [EEtese
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erop-_go past 12-months Active L,festy]e Activites: Adults 18 or older ‘N Past 12-months Domestic Airline Trips: Adults 18 or older
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13.3% or 641,080 of PHX DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 9.3% less likely to
look up D-I-Y advice online, 19.3% more likely to always vote in local elections, 7.6% more likely to belong

to a gym, 16.1% more likely to fly domestic

I I | '

Political Activity: Adults 18 or older

86.6% ’
35.6% - 29.4%

Democrat / Lean  Republican / Lean Independent / None
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Presidential Elections: Always
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Past 30-days QSR Users: Adults 18 or older
N ) vime

2 times

3 times

4 times

5 times

6 - 9times

10times or more

wwho Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos

Total l\gfr&l;:fy QSR Users: Avg. Monthly QSR Meals:

mUSsA

83.3%

11.2% or 30,719,021 of USA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 9.2% more likely to
use QSRs past mo., 18.% more likely to use Sit-Down Restaurants past mo., 23.5% more likely to use Casinos

past yr., 4.8% more likely to smoke cigarette

Past 30-days Sit-Down Restaurant Users Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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= who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos muUsA

USA Projection Scarborough R1 2026: Jan 25-Mar26
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting
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Other Gambling

Used Past 30-days: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older
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# who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos mCHI

CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

15.6% or 1,194,570 of CHI DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 8.2% more likely to
use QSRs past mo., 25.1% more likely to use Sit-Down Restaurants past mo., 30.% more likely to use Casinos

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Sports Bar  Bakery

Coffee  malian
House /
Caffes Bar

upscale steakbouse seafood

 who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos mCH
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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® who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos mCHI
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Past 30-days QSR Users: Adults 18 or older
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Casinos past yr., 27.8% more likely to smoke cigare

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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WDC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab

16.1% or 932,007 of WDC DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 10.5% more likely to
use QSRs past mo., 13.1% more likely to use Sit-Down Restaurants past mo., 38.3% more likely to use

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chirese  Pizza  mein  Coffee  malan  Bagel/ Steakhouse Upscale Wings/  seafood
House / Doaut/ Borgers /
Caffes tar Bakery sport gar
wwho shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos mwoC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Shopped at STAPLES and/or PARTY SUPPLY Stores... 35.5%

L 1,468,075 25.4%

Past 12 months Casino Activities:

Slot Machines g

Adults 18 or ole

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

2.9%
Other Gambling & 1?896 Casinos visited past 12

Used Past 30-days: Adults 18 or older

ij / Cannabis

Vape

Yes

= who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos = WDC

1,062

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Cigarettes

mwho shopped st STAPLES and/or PARTY SUPPLY Stores past 3mos =woC

(Office supply/service stores shopped past 3 months: Staples OR Other stores shopped past 3 months: Any party supply store)



Past 30-days QSR Users: Adults 18 or older
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= who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos

W SEA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
89.4%

79.2%

Ly . B

7.4% or 339,950 of SEA DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 12.9% more likely to
use QSRs past mo., 24.1% more likely to use Sit-Down Restaurants past mo., 31.3% more likely to use

Casinos past yr., 15.7% more likely to smoke cigare

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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SEA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab

Top-10 Cuisines: Adults 18 or older
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who Shopped at STAPLES ard/or PARTY SUPPLY Stores... 21.6%
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401

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Vape

=who shopped at STAPLES and/or PARTY SUPPLY Stores past 3mas WSEA

(Office supply/service stores shopped past 3 months: Staples OR Other stores shopped past 3 months: Any party supply store)



Past 30-days QSR Users: Adults 18 or older

g e

2 times

12.0%

W PHX

3 times

4 times

5times

6 - 9times

10times or more

® who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos

Total ﬂg:gg?ly QSR Users: Avg. Monthly QSR Meals:

13.3% or 641,080 of PHX DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 11.5% more likely to
use QSRs past mo., 12.6% more likely to use Sit-Down Restaurants past mo., 23.8% more likely to use

Casinos past yr., 37.8% less likely to smoke cigare
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who Shopped at STAPLES ard/or PARTY SUPPLY Stores... 22.2%

L2 237,313 17.4%

Drank Past 30-days. Adults 18 or older

2,031,3 42.2%
1,874,826 38.9%

Any Type of Beer

Liquor

Wine

Imported Beer
Domestic Light Beer

Domestic Regular Beer

S 8.5
441,312 MEX

Microbrew / Craft Beer

= who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos B PHX

PHX DMA Scarborough R1 2026 Feb25-Feb26 Qual Intab
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Table Games (Craps, Poker, etc.)

Past 12 months Casmo Activities: Adults 18 or older
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Used Past 30-days: Adults 18 or older
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Investments Owned: Adults 18 or older

125,238,331 45.8%

401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

21 B 20%
47,850,162 17.5%
5,675,6 18.5%
37,601,219 13.8%

B¢ 14.6%
PEUTTE 10.0%
71 12.1%
25,904,15 JEXLT
12.1%
L, 8.0%

12.0%
4%

= who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

mUSA

Financial Services Has and/or Uses: Adults 18 or older

8.3% g 60

¥ mmocteT . e ! 2 r30 7 = Lo BT
Checking Debitor ATM  Savings Credit Card Mobile Online Bill Home Auto Loan

Money  Certificates of Studentloan Personal Loan Refinanced

11.2% or 30,719,021 of USA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 11.8% more likely to
have a 401K, 12.5% more likely to have an Auto Loan, 22.% more likely to Invest/Trade Stocks Online, 3.8%

more likely to pay with their Debit Card.

5.5% 5.1% 5.8% 449

Online Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loanor Home
Equity Loan

® who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos B USA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

53,434,833

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

5.1%
23%
4.6%
3.1%
< 1.6%
0.9%

= who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos

Estate Planning

(*Past 12 Months)

Divorce / Family Attorney
mUSA

USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab

B\ Past 3-Months Payment Methods Used: Adults 18 or older

9.5% 9.5%

001 2o i ool

Zelle Debit Card Venmo MasterCard  Apple Pay  CashApp  GooglePay  American Discover  Store Credit Square Cash
Express Card
= who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos = USA

3,219
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(Office supply/service stores shopped past 3 months: Staples OR Other stores shopped past 3 months: Any party supply store)

5.3% 68% 490 a7%

Facebook Samsung Pay
Messenger



15.6% or 1,194,570 of CHI DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 21.7% more likely to
have a 401K, 15.% more likely to have an Auto Loan, 27.5% more likely to Invest/Trade Stocks Online, 1.9%
more likely to pay with their Debit Card.

mﬁ ‘Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Other (Crypto / NFTs / Metals, etc.)

9%
S5% 3k a1% 52% 300

hh

529 Plan / College Savings Plan Checking Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Autoloan Certificatesof Money  Studentloan Personal Loan Refinanced Home
Account card Account Banking  Banking Paying  Mortgage Deposit(CDs)  Market Home  Improvement
Account Mortgage Loan or Home
Second Home or Real Estate Property Equity Loan
® who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos HCHI = who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos = CHI

Tax Preparation Service

Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Financial Planner

Online Investing / Stock Trading

Accountant 15.5%
Ei— O @
Estate Planning Mz;"m

Insurance Agent at a Local Office (not online)

2.0% 3.7% 4.0%
Real Estate Agent 2.4% : - p— o - pisemi T - |
1.2% (*Past 12 Months) Debit Card Venmo MasterCard  Apple Pay  Google Pay  Cash App Discover  Store Credit  American  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney !Aoa% Card Express Messenger
= who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos uCHI » who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos mCHI

CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 677
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16.1% or 932,007 of WDC DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 7.4% more likely to
have a 401K, 16.% more likely to have an Auto Loan, 3.6% more likely to Invest/Trade Stocks Online, 20.7%
more likely to pay with their Debit Card.

mﬁ AInwestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan
Stocks or Stock Options

28.4%
20.6%
395 15.4%
o 7 13.7%
529 Plan / College Savings Plan 11.5%

Other (Crypto / NFTs / Metals, etc.) Mo.si;;‘i%

13.9% S —
00% Checking  Debit or ATM

IRA (Individual Retirement Account)

Money Market Funds

. 10.4%
8.0 ) 8.2%  7.1% 6.9%
e . S

Online Online Bill Mobile Money  Certificates of Studentloan Personal Loan Refinanced Home

Savings Credit Card

Bonds
Account card Account Banking Paying Banking  Mortgage Market  Deposit [COs) Home  Improvement
12.2% Account Mortgage Loan or Home
Second Home or Real Estate Property M Equity Loan
¥ who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos EWDC = who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos =mWDC

Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older

1,099,896 0%

S

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent 11.8% 40,49
R 8a% 7.0%

i 3.2%
5.0% 6.2%
e 45%
Estate Planning EM : L L - . .- M =P
1.1% (*Past 12 Months) zelle PayPal Debit Card venmo MasterCard  Apple Pay CashApp GooglePay  American Discover Store Credit Square Cash Samsung Pay  Facebook
Divorce / Family Attorney h"% Express Ccard Messenger
w who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos mWDC ® who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos =WDC

wDC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 1,062
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7.4% or 339,950 of SEA DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 10.7% more likely to
have a 401K, 6.2% more likely to have an Auto Loan, 21.7% more likely to Invest/Trade Stocks Online, 9.5%

less likely to pay with their Debit Card.

ﬁ Investments Owned: Adults 18 or older
L™ ¢ )
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IRA (Individual Retirement Account)
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Mutual Funds
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4 14.0%
ERT 8.1%

B who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos
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529 Plan / College Savings Plan
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Financial Services Has and/or Uses: Adults 18 or older
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Professional Services Used*: Adults 18 or older
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1
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= who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos

SEA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 401
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Estate Planning

Real Estate Agent

(*Past 12 Months)
Divorce / Family Attorney

W SEA

T Past 3-Months Payment Methods Used: Adults 18 or older

DebitCard MasterCard  Apple Pay

visa Zelle

PayPal Venmo Google Pay  Cash App American  Store Credit  Discover  Square Cash
Express Card
= who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos mSEA
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13.3% or 641,080 of PHX DMA Adults 18 or older Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos.
Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos are 13.8% more likely to
have a 401K, 20.6% more likely to have an Auto Loan, 17.9% more likely to Invest/Trade Stocks Online, 2.4%
more likely to pay with their Debit Card.
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(Office supply/service stores shopped past 3 months: Staples OR Other stores shopped past 3 months: Any party supply store)



Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an average of 3 days, 3
hours, 11 minutes and 0 seconds each week with All Forms of Media.

84.8% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an avg. of 9 hours and 4 minutes
each week listening to All Local AM/FM Radio, representing 10.2% of totaltime spent with all forms of Media.

BX:.

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

- ey

Concurry

usage 56.1%
USA

who Shopped at STAPLES
and/or PARTY SUPPLY

% of Total
Weekly H:M: Stores past 3mos

m who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos m USA

USA  USAProjection  Scarborough R12026:Jan 25-Mar26 ~ Qual Intab 3,219 USA Projection  Scarborough R12026: Jan 25-Mar26 ~ Qual Intab 24,338 U b rd Shar;e Gfa Evehhvthins
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. or-Anything
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| Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an average of 3 days, 0
hours, 58 minutes and 50 seconds each week with All Forms of Media.

85.6% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an avg. of 9 hours and 41 minutes
each week listening to All Local AM/FM Radio, representing 11.4% of total time spent with all forms of Media.
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Adults 18 or older
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Concurrent
Usoge %: 54.2%
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Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an average of 2 days, 23
hours, 37 minutes and 17 seconds each week with All Forms of Media.
80.7% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an avg. of 8 hours and 12 minutes
each week listening to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older
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Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an average of 3 days,
hours, 19 minutes and 36 seconds each week with All Forms of Media.

79.6% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an avg. of 8 hours and 49 minutes
each week listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.
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92.7%

Avg. H:M:S/weekwith All Forms of Media:

Adults 18 or older
- o
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Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an average of 3 days, 6
hours, 38 minutes and 2 seconds each week with All Forms of Media.

87.8% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an avg. of 9 hours and 5 minutes
each week listening to All Local AM/FM Radio, representing 10.2% of total time spent with all forms of Media.
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Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an average of 2 days, 9
hours, 2 minutes and 55 seconds each week with All Forms of Ad-Supported Media.

79.1% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an avg. of 7 hours and 53 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.% of total time spent with all forms of Ad-Supported Med
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| Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an average of 2 days, 7

hours, 20 minutes and 56 seconds each week with All Forms of Ad-Supported Media.

80.1% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an avg. of 8 hours and 26 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 12.2% of total time spent with all forms of Ad-Supported Me

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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| Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an average of 2 days, 6
hours, 4 minutes and 17 seconds each week with All Forms of Ad-Supported Media.
75.2% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an avg. of 7 hours and 23 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Me
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Supported Media: Adults 18 or older
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Weekly H:M:

 sc P

Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an average of 2 days, 10
hours, 1 minutes and 40 seconds each week with All Forms of Ad-Supported Media.
72.7% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an avg. of 6 hours and 35 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.3% of total time spent with all forms of Ad-Supported Med
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| Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an average of 2 days, 11

hours, 53 minutes and 58 seconds each week with All Forms of Ad-Supported Media.
83.5% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an avg. of 7 hours and 55 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.% of total time spent with all forms of Ad-Supported Med
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Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an average
of 8 hours and 8 minutes each day with All Forms of Ad-Supported Media. 79.1% listen to Local
AM/FM Radio for an avg. of 67.7 minutes/day. (Local Radio delivers 11.% of Time with Ad-Supported Media.)
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Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an average
of 7 hours and 54 minutes each day with All Forms of Ad-Supported Media. 80.1% listen to Local
AM/FM Radio for an avg. of 72.3 minutes/day.(Local Radio delivers 12.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an average
of 7 hours and 43 minutes each day with All Forms of Ad-Supported Media. 75.2% listen to Local
AM/FM Radio for an avg. of 63.4 minutes/day.(Local Radio delivers 10.3% of Time with Ad-Supported Media.)
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Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an average
of 8 hours and 17 minutes each day with All Forms of Ad-Supported Media. 72.7% listen to Local
AM/FM Radio for an avg. of 56.5 minutes/day. (Local Radio delivers 8.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos spend an average
of 8 hours and 33 minutes each day with All Forms of Ad-Supported Media. 83.5% listen to Local
AM/FM Radio for an avg. of 67.9 minutes/day. (Local Radio delivers 11.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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24,313,092 or 79.1% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores
past 3mos listen to Ad-Supported Local AM/FM Radio for an average of 67.7 minutes every day
representing 38.3% of all time spent daily with Ad-Supported Audio.
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- 956,280 or 80.1% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos listen to Ad-Supported Local AM/FM Radio for an average of 72.3 minutes every day
representing 40.1% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 700,661 or 75.2% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos listen to Ad-Supported Local AM/FM Radio for an average of 63.4 minutes every day
representing 37.9% of all time spent daily with Ad-Supported Audio.
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& Time spent
Local AM/FM Radio M
Podcests PRI R—"R

¥
o 00 [
D b - =
RoPR T U e

spotity  ARERRA 36.4% ot
i
SiriusXM 90 ng;ls;
YouTube Music m Podcasts SiriusXM
== - 253 % 18.5
Owned Music m Podcasts Amazo I\{‘ .
TV Music Channels  gh¥ m Avg. Hours+Minutes/day with m 28.6 n Music Music YouTube All
= . Audio: Adults 18 or older T A Chan... i Other
sele e EENORER RO 125 R s |
Allothers  PHPRRR BAREA. [oco ] | N - 135 | 101
4 . ora Amaz
Amazon Music mm m Local AM/FM > Appl_e C Local AM/FM me.ad Apg)l.e ma
who Shopped at STAPLES = Radio SiriusXm Music ers 9.5 Radio Music Music on
; 7.2% pred
Audiobooks m'S and/or PARTY SUPPLY m 70.3 293 12.9 3 64.9 145 10.6 Mu...
> 4‘5% Stores past 3mos < iHeartRa...
T s
= who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos mWDC ® who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos mWDC
P P P

Avg. Week Ad- Suggorted Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total persons

Local AM/FM Radio m 10,05
Podcasts 26.4%
Y i hannl m-m
Voutube ke QSRR R
Pandora m

o =
[T}
Fe

YouTube TV Music
Podcasts Music Podcasts Channels
26.4 17.5 23.7 13.5

Spotify
All Others 00,699 m Avg. Hours+Minutes/day with Ad- m TV Music
. . Supported Audio: Adults 18 or older s )
Amazon Music - ARG ST By Channels : Bandor YouTube Music | Fandor
: : 40,56 9%
erado . RS Y Bty 123 ; . s [
Audiobooks 5 / mazon : - :
_ §§§ who Shopped at STAPLES woe m Local AM/FM Radio Music All Others E Local AM/FM Radio Spotify Auazo
Owned Music  JOEE  0.0% and/or PARTY SUPPLY (O, 63.4 11.4 85 59.5 11.6 -
s 0.0% Stores past 3mos
Apple Music i 8.0 0.0% = .
u who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos = WDC = who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos | WDC
wDC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 1,062 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC, All rights reserved. al for Anything _

(Office supply/service stores shopped past 3 months: Staples OR Other stores shopped past 3 months: Any party supply store)



- 246,987 or 72.7% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos listen to Ad-Supported Local AM/FM Radio for an average of 56.5 minutes every day
representing 34.3% of all time spent daily with Ad-Supported Audio.
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- 535,127 or 83.5% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos listen to Ad-Supported Local AM/FM Radio for an average of 67.9 minutes every day
representing 37.6% of all time spent daily with Ad-Supported Audio.
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| 24,313,092 or 79.1% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores
past 3mos listen to Ad-Supported Local AM/FM Radio for an average of 67.7 minutes every day
representing 38.3% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older
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| 956,280 or 80.1% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos listen to Ad-Supported Local AM/FM Radio for an average of 72.3 minutes every day
representing 40.1% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
77.5% Audio: Adults 18 or older
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| 700,661 or 75.2% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos listen to Ad-Supported Local AM/FM Radio for an average of 63.4 minutes every day
representing 37.9% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older
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| 246,987 or 72.7% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos listen to Ad-Supported Local AM/FM Radio for an average of 56.5 minutes every day
representing 34.3% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older
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535,127 or 83.5% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos listen to Ad-Supported Local AM/FM Radio for an average of 67.9 minutes every day
representing 37.6% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older
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24,313,092 or 79.1% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Hits, Country, and Classic Rock.
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956,280 or 80.1% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult
Contemporary, Classic Hits, Hot AC, and Classic Rock.
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700,661 or 75.2% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, All News, Classic
Rock, Classic Hits, and Pop Contemporary Hit Radio.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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246,987 or 72.7% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock,
Country, Alternative, and All Sports.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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535,127 or 83.5% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Hot AC,
Adult Contemporary, Adult Hits, and Classic Hits.
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Avg. Week AIL Kidmeo (Persons & % Reach): Adults 18 or older
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' 21,703,148 or 70.7% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores
past 3mos watch Ad-Supported Local TV Stations for an average of 87.1 minutes every day
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938,183 or 78.5% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos watch Ad-Supported Local TV Stations for an average of 97. minutes every day representing
35.1% of all time spent daily with Ad-Supported Video.
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556,041 or 59.7% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos watch Ad-Supported Local TV Stations for an average of 79.6 minutes every day representing
30.3% of all time spent daily with Ad-Supported Video.
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202,305 or 59.5% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos watch Ad-Supported Local TV Stations for an average of 82.1 minutes every day representing
25.2% of all time spent daily with Ad-Supported Video.
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492,160 or 76.8% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos watch Ad-Supported Local TV Stations for an average of 65.8 minutes every day representing
24.9% of all time spent daily with Ad-Supported Video.
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21,703,148 or 70.7% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores
past 3mos watch Ad-Supported Local TV Stations for an average of 87.1 minutes every day
representing 30.1% of all time spent daily with Ad-Supported Video.
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938,183 or 78.5% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos watch Ad-Supported Local TV Stations for an average of 97. minutes every day representing
35.1% of all time spent daily with Ad-Supported Video.
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556,041 or 59.7% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos watch Ad-Supported Local TV Stations for an average of 79.6 minutes every day representing
30.3% of all time spent daily with Ad-Supported Video.
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202,305 or 59.5% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos watch Ad-Supported Local TV Stations for an average of 82.1 minutes every day representing
25.2% of all time spent daily with Ad-Supported Video.
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492,160 or 76.8% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos watch Ad-Supported Local TV Stations for an average of 65.8 minutes every day representing
24.9% of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

Totol Persons:

21,703,148 or 70.7% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores
past 3mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Comedies, Local News - Morning, Movies, and Game Shows.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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938,183 or 78.5% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Comedies, Local News - Late, Movies, and Game Shows.
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556,041 or 59.7% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Movies, Local News - Morning, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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202,305 or 59.5% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Movies, Local News - Morning, and Local News - Late.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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492,160 or 76.8% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Movies, Mystery/Suspense/Crime, and Comedie
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[ 23,850,295 or 77.6% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores
past 3mos use Ad-Supported Social Media for an average of 143.4 minutes every day representing
25.2% of all time spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 948,365 or 79.4% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos use Ad-Supported Social Media for an average of 146.8 minutes every day representing 27.4%
of all time spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

arsvonessons T —— i
Search (Google, Bing, etc.) M BE 0% 9%,
o R ——TT
N — - —
Banking/Financial/Real Estate (Websites/Apps) m 81.3%
mailText/IM/Zoom,ete. (Personal & Wark) m 78,806,
iy ol e g™
redmsvomire ey TNOINER
A T
Shopping (ind. Food/Auctions/Travel, etc.) m 47 4%

who Shopped at STAPLES
and/or PARTY SUPPLY
Stores past 3mos

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Hﬁmf
A
B

line Online
Classes,
Schools,
Colleges,
Universit
OTT TV Streaming Services ies
139.4 50.8

Classes,

Schools,

Colleges,
OTT TV Streaming Universiti

Services es
Streaming Audio (Local Radio/ 51.8

Podcasts/Streaming Services)
184.9

Social Media
162.9
Search Non- YouTube/T

(Google, Local TV Premium+Pr | jkTok

Bin, i ium
Streaming emium...

43.7

Avg. Hours+Minutes/day with
Digital: Adults 18 or older

Games/Fa
ntasy/Be...

Non- | Shopping | Ne Search Sho
Prem (incl Streaming Audio (Local Cinail (Googl ppin
ium+ Radio/ Podcasts/Streaming Mlzﬂﬁex:':: e, g
Services) P II Bing, (incl News/ B
153.4 - {Personal... etc.).. .. Wea.. a

Online Classes, Schools, Colleges, Universities

Social Media Streaming

Local TV Streaming 162.9 35.7

Cable ) 26.0%

= who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos mCHI m who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos HCHI
Avg. Week Ad- Suggorted Digital (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

search (Google, Bing, etc.) M £6.0%

s ASBorts (Websites ]
/ ts )

Email/Text/
IM/Zoom,e

Social Media
Email/Text/IM/Zoom,etc. (Personal & Work)  gRetrgrbrs 72. 5%
e R —
.

Streaming Audio (Local Radio/ Podcasts/Streaming 3 m

services) 2,526 656

comess e s RS
s RS T

'

Avg. Hours+Minutes/day with Ad- m
Supported Digital: Adults 18 or older
pported Ol 8%

N PR R

P
Banking/Firs nclal/Meal Estate (Websites/Amoi] | [T ETEYDN _ 35%% e
who Shoy d at STAPLES
Online Classes, Schools, Colleges, Universities _ 2.0% pesyhicnio ke

Stores past 3mos
= who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos

CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 677
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

m CHI

Streaming Audio (Local

Radio/

Podcasts/Streaming

Services)
102.3

OTT TV Streaming
Social Media Services
146.8 89.8

te. Local TV
(Personal & | streaming
Work)... 329

Search

NBn= Shoppin | New

Premiu
m+Pre
mium
Cabl...

g (incl. | s/W
Food/A | eath
uction... | er...

Social Media
1448

OTT TV Streaming Services
99.8

Streaming Audio (Local
Radio/
Podcasts/Streaming
Services)

84.4

Email/Text/|
M/Zoom,etc.
(Personal &
Work)...

Non-
Premium+Pre :
mium Cable |  (incl.
Streaming. | Food/A..

Shopping

Local TV
Streaming

Banking/...

® who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos

(Office supply/service stores shopped past 3 months: Staples OR Other stores shopped past 3 months: Any party supply store)

W CHI

.dl

* Share of Everything
for Anything _




Avg. Week All meigital (Persons & % Reach): Adults 18 or older

Senrch (Boogle, Bing, it m
OTT TV Streaming Services  PAPRRRTY
News/Weather Sports [Websites/Apps) m
B

Mt m—;m—
Podcasts fStreaming Services)
o P E— T
Shopping (incl. Food/Auctions/Travel, etc.) m 50.0%
e . RN
Oiine lasss, chools olleges unversiies PO Y

Non-Premium+Premium Cable Stresming

RA— T

# who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos = WDC

0,55}
PR
A
2
Bl : o500l oo
s
Bt
(2,55

| 730,437 or 78.4% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos use Ad-Supported Social Media for an average of 132.4 minutes every day representing 24.4%
of all time spent daily with Ad-Supported Digital Media.
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| 254,321 or 74.8% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos use Ad-Supported Social Media for an average of 115.2 minutes every day representing 20.2%
of all time spent daily with Ad-Supported Digital Media.
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| 506,813 or 79.1% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos use Ad-Supported Social Media for an average of 176.4 minutes every day representing 30.5%
of all time spent daily with Ad-Supported Digital Media.
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- 21,982,143 or 71.6% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores
past 3mos use Ad-Supported Facebook for an average of 53.9 minutes every day representing 37.5%
of all time spent daily with Ad-Supported Social Media.
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- 782,725 or 65.5% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos use Ad-Supported Facebook for an average of 54.1 minutes every day representing 36.9% of
all time spent daily with Ad-Supported Social Media.
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| 730,437 or 78.4% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos use Ad-Supported Facebook for an average of 49.5 minutes every day representing 37.4% of
all time spent daily with Ad-Supported Social Media.
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237,890 or 70.% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos use Ad-Supported Facebook for an average of 39.9 minutes every day representing 34.6% of
all time spent daily with Ad-Supported Social Media.
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419,740 or 65.5% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos use Ad-Supported Facebook for an average of 67.8 minutes every day representing 38.5% of
all time spent daily with Ad-Supported Social Media.
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

3983

Facebook
67.8

YouTub
e Video
14.6

Instagram
37.2

Wh
Pinterest

9.2 op.-..

Facebook
5950

TikTok | Linkedin
13.9 8.5

Instagram

28.6

TikTok
14.0

Linkedl
n
7.7

Reddit
6.3

YouTube
Video
18.8
Pinter

6.0

® who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos

(Office supply/service stores shopped past 3 months: Staples OR Other stores shopped past 3 months: Any party supply store)

W PHX

soefa.ai

* Share of Everything

for Anything _



21,982,143 or 71.6% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores
past 3mos use Ad-Supported Facebook for an average of 53.9 minutes every day representing 37.5%
of all time spent daily with Ad-Supported Social Media.

74.0%

Weekly 71.6%
Reach%

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"

=
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| 782,725 or 65.5% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos use Ad-Supported Facebook for an average of 54.1 minutes every day representing 36.9% of
all time spent daily with Ad-Supported Social Media.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Reach % 73.1%
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| 730,437 or 78.4% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos use Ad-Supported Facebook for an average of 49.5 minutes every day representing 37.4% of
all time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
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| 237,890 or 70.% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos use Ad-Supported Facebook for an average of 39.9 minutes every day representing 34.6% of
all time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
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| 419,740 or 65.5% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos use Ad-Supported Facebook for an average of 67.8 minutes every day representing 38.5% of
all time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 1,531,205; Social Media: 1,481,871; Non-Prem. Cable: 764,271; Local TV:
707,046 reaching Adults 18 or older who Shopped at STAPLES and/or PARTY SU

All Other Digital Media: 2,088,200;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Shopped at STAPLES and/or PARTY
SUPPLY Stores past 3mos
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M-F 6a-7p Avg. Available Impressions per 15-min. are... Social Media: 59,636; Local Radio:
59,423; All Other Digital Media: 30,376; Non-Prem. Cable: 28,320; Local TV: 27,876
reaching Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 56,390;
Local Radio: 43,621; Social Media: 41,687; Non-Prem. Cable: 20,391; Local TV: 17,022
reaching Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Shopped at STAPLES and/or PARTY
SUPPLY Stores past 3mos
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 21,952;
Local Radio: 15,888: Social Media: 14,317; Non-Prem. Cable: 7,898 Local TV: 6,932
reaching Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores p

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Shopped at STAPLES and/or PARTY
SUPPLY Stores past 3mos
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 42,662;
Local Radio: 34,000; Social Media: 30,441; Non-Prem. Cable: 16,440; Local TV: 16,423
reaching Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Shopped at STAPLES and/or PARTY
SUPPLY Stores past 3mos
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week}
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXm

Retail Stores

YouTube Music

who Shopped at STAPLES
and/for PARTY SUPPLY
Stores past 3mos

m

= who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos

27,760,188 or 90.4% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores
past 3mos spend an average of 55.3 minutes per day driving, seeing Billboards and Signs. 66.2%
Listen to Local Radio Stations Out-of-Home for an average of 41. min

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

Concurrent
Usoge %

Time spenc  [Averoge Day)

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Ad-. Suggorted Out-of Home Media (Persons & % Reach) Adults 18 or older
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USA USA Projection
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

{average week)
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1,047,765 or 87.7% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos spend an average of 47.1 minutes per day driving, seeing Billboards and Signs. 66.9% Listen to
Local Radio Stations Out-of-Home for an average of 43.8 min

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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860,398 or 92.3% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos spend an average of 56.1 minutes per day driving, seeing Billboards and Signs. 62.8% Listen to
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op-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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293,806 or 86.4% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos spend an average of 39.3 minutes per day driving, seeing Billboards and Signs. 60.7% Listen to
Local Radio Stations Out-of-Home for an average of 34.2 minut
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575,801 or 89.8% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos spend an average of 75.5 minutes per day driving, seeing Billboards and Signs. 69.8% Listen to
Local Radio Stations Out-of-Home for an average of 41.2 minut
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
% Time Spent: w

7.2%

[ [ [ [
et
M S B8 B

Billboards & Signs
(Weekly Drivers)
75.5

e’
[
B}

AM/FM Radio
412

Shopping Malls
17.0

Movie
Theaters
16.3

Walkingin
Towns, Cities,
Downtown
Areas
225

Groce
Restaurants iy
& Bars Podcast | Store

14.7 > 3
116 9.1

Retail | TV | G

Health
Clubs/Gyms 5
14.5 | | Dru...

Store | M... Fa=

Billboards & Signs (Weekly
Drivers)
55.9

AM/FM Radio
38.1

Walking in Towns,
Cities, Downtown
Areas Shopping Malls
217 17.5

Movie
Theaters

Health
Clubs/Gyms

Grocery
Stores
14.4 1 9.1

Retail G
Stores as
REStaurants Y Podca 6.9 S:..
& Bars sts
14.2 8.2 V.. Brz

= who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos

(Office supply/service stores shopped past 3 months: Staples OR Other stores shopped past 3 months: Any party supply store)

B PHX
* Share of Everything

» for Anything _



27,760,188 or 90.4% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos
spend an average of 55.3 minutes per day driving, seeing Billboards and Signs representing 35.2% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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1,047,765 or 87.7% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos
spend an average of 47.1 minutes per day driving, seeing Billboards and Signs representing 28.9% of all
Time Spent with Ad-Supported Qut-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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860,398 or 92.3% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos
spend an average of 56.1 minutes per day driving, seeing Billboards and Signs representing 38.6% of all
Time Spent with Ad-Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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293,806 or 86.4% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos
spend an average of 39.3 minutes per day driving, seeing Billboards and Signs representing 26.3% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Adults 18 or older
wax  Share of Ad-Sipported OOH Media"

= .

who Shopped at STAPLES SEA
and/or PARTY SUPPLY
Stores past 3mos

55.0%

38.3%
35.4%

15.6% 14.8%

9.2% 9.9%
5.7%

5.7%

762

61,873 262,638

4 Airports

, 1,472,539 A 1,272,772 080 677,303
Shopping Mﬁls Restaurants é Bars Public Transit

3 4,243,998
Grocery Stores

3,569,388 613,
Walking in Towns, Movie Theaters
Cities, Downtown

Areas

2
Stadiums & Arenas

Qual intab 401 SEATTLE-TACOMA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 3,887

* Share of Everything

(Office supply/service stores shapped past 3 manths: Staples OR Other stores shopped past 3 manths: Any party supply store)




Weekly
Reach %

89.8% 89.1%

69.8%

Weekly
Total

Persons
Reached:

Billboards &zgisélﬂlsa
Average (Weekly Drivers)
Daily Minutes

with Ad-Supported

AMJFM

575,801 or 89.8% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past 3mos
spend an average of 75.5 minutes per day driving, seeing Billboards and Signs representing 41.8% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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1,047,765 or 87.7% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos spend an average of 47.1 minutes per day driving an average of 27.4 miles each day and are -
4.% more likely to use 1st Avenue than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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860,398 or 92.3% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos spend an average of 56.1 minutes per day driving an average of 32.7 miles each day and are
139.6% more likely to use Route 214/Central Avenue than the Metro

Top-26 Employment Zip Codes: Adults 18 or older
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(Office supply/service stores shopped past 3 months: Staples OR Other stores shopped past 3 months: Any party supply store)



Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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293,806 or 86.4% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos spend an average of 39.3 minutes per day driving an average of 22.9 miles each day and are
207.7% more likely to use Highway 518 than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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(Office supply/service stores shopped past 3 months: Staples OR Other stores shopped past 3 months: Any party supply store)



575,801 or 89.8% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos spend an average of 75.5 minutes per day driving an average of 44. miles each day and are
99.6% more likely to use 32nd Street than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

Totof persans

12,489,939 or 40.7% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores
past 3mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.8 minutes every day
representing 32.9% of all time spent daily with All forms of Print
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ot ) o e T 20"
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574,886 or 48.1% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.5 minutes every day
representing 36.2% of all time spent daily with All forms of Print Me

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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336,548 or 36.1% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.2 minutes every day
representing 30.7% of all time spent daily with All forms of Print Me
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162,783 or 47.9% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.9 minutes every day
representing 29.4% of all time spent daily with All forms of Print Me

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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575,801 or 89.8% of Adults 18 or older who Shopped at STAPLES and/or PARTY SUPPLY Stores past
3mos spend an average of 75.5 minutes per day driving an average of 44. miles each day and are
99.6% more likely to use 32nd Street than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Indian School Road
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Highway 51
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Thomas Road

Superstition Freeway (E Hwy 60)
7th Street

7th Avenue

Price Freeway (SE Loop 101)
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Washington Street

Cave Creek Road
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Top-26 Residential Zip Codes: Adults 18 or older
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"Advertising Actions"

P18+ who Shopped at STAPLES and/or PARTY SUPPLY Stores in the past 3mos
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media grtyrses

Websites 97287216 - 3_;.6%
Direct Mail =5 81'1- '346
Broadcast, Cable, & Sat TV
Cable TV Networks
Local Broadcast TV 40 02'7 21'9 .
Video Streaming Services

Billboards gEgs T

Newspapers ghrmers 11.0%

USA

Audio Streaming Services

29,182,413 10.7%

m P18+ who Shopped at STAPLES and/or PARTY SUPPLY Stores in the past 3mos (Shopped/Visited/Bought past 3mos Due to Ads on %)
18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

mP
USA DMA ScarboroughR12026: Ian25 Mar26 Quallntab: 3219 Share of Everything
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(Office supply/service stores shopped past 3 months: Staples OR Other stores shopped past 3 months: Any party supply store)



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks

Video Streaming Services

“Advertising Actions"

P18+ who Shopped at STAPLES and/or PARTY SUPPLY Stores in the past 3mos
(Shopped/Visited/Bought past 3mos Due to Ads on %)

2,886,830 37.8%

2 668,500 34.9%

| 2,441,602 31.9%

1,738,476 22.7%

| 1,226,799 16.0%

1,321,230 17.3%

Local AM/FM Radio

Billboards
Newspapers
Podcasts

Audio Streaming Services

_ i
804.166 10.5%

® P18+ who Shopped at STAPLES and/or PARTY SUPPLY Stores in the past 3mos (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

CHICAGO DMA ScarboroughR12026:Feb25-Feb26 Qualintab: 677 Share of Everything
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Websites

Social Media

Broadcast, Cable, & Sat TV
Direct Mail

Cable TV Networks

Video Streaming Services

"Advertising Actions”

P18+ who Shopped at STAPLES and/or PARTY SUPPLY Stores in the past 3mos
(Shopped/Visited/Bought past 3mos Due to Ads on %)

2,258, 481 39.1%
2 592 628 44.9%

1,518,699 26.3%

1 681, 179

845,393 14.6%

1,046,974 18.1%

Local Broadcast TV 785.765 e or :
Podcasts 776 562 e
Billboards 752,729 13.0%
Local AM/FM Radio 075005 s
; ; : 26 WASHINGTON, DC
Audio Strearming Services
Newspapers 609 o e
m P18+ who Shopped at STAPLES and/or PARTY SUPPLY Stores in the past 3mos (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services

Local Broadcast TV

"Advertising Actions"”

P18+ who Shopped at STAPLES and/or PARTY SUPPLY Stores in the past 3mos
(Shopped/Visited/Bought past 3mos Due to Ads on %)

1,854,999

1,675,024

(1,205,007 26.3%

| 454,555 T 9.9%

40.5% |

36.6%

20.8%

14.3%

Cable TV Networks | 495.379
Padcasts
Local AM/FM Radio 569,5567 ‘ ,
Newspapers

Audio Streaming Services

Billboards
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SEATTLE-TACOMA

= P18+ who Shopped at STAPLES and/or PARTY SUPPLY Stores in the past 3mos (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA DMA ScarboroughR12026:Mar25-Mar26 Qualintab: 401

. .
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Websites

Social Media

Broadcast, Cable, & Sat TV
Direct Mail

Cable TV Networks

Local Broadcast TV

"Advertising Actions”

P18+ who Shopped at STAPLES and/or PARTY SUPPLY Stores in the past 3mos
(Shopped/Visited/Bought past 3mos Due to Ads on %)

1,702,091 35.3%
1,739,588 36.1%
1,082,604 22.5%

1,386,269 28.8%

752,971 15.6%

765,257

Local AM/FM Radio

746,125

Podcasts

Audio Streaming Services
Video Streaming Services
Billboards

Newspapers

-

632,034 13.1%

539,630

605,172 12.6%

PHOENIX
450,393 9.3%

556,207 11.5%

® P18+ who Shopped at STAPLES and/or PARTY SUPPLY Stores in the past 3mos (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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